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1. ABOUT US  

OUR 

SERVICES SEARCH 
 

• Digital Consultancy 

• Display Advertising 

• E-Commerce 

• PPC 

• Remarketing 

• Video Advertising 

• Google Shopping  

CONTENT 
 

• Topic Research 

• Content Generation 

• Digital PR & Outreach 

• SEO 

• Marketing Automation 

• eBooks 

• Visual Articles 

SOCIAL 
 

• Social Media Audits 

• Advertising 

• Custom Audience Ad 

• Media Planning & Buying 

• Micro Content 

• Brand Monitoring 

DESIGN 
 

• Bespoke Web Dev 

• Creative Design & Artwork 

• Animation Videos 

• HTML 5 Ad Sets 

• Static Infographics 

• Animated Timelines 
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HAPPY 

CLIENTS 
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Manoj Bhargava 

Cerezen 



8 The Client 
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Renew Health/Cerezen 

Advanced Medical 

Technologies 
Clean 

Energy 

Pure 

Water 
Benefiting 

Mankind 
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Renew Health/Cerezen 

Advanced Medical 

Technologies 
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Cerezen 

-Treatment of TMJD/Bruxism 
- Relieves: 

- Jaw Pain/Lock Jaw 
- Teeth Clenching/Grinding 
- Headaches 
- Difficulty Chewing 
- Change In Teeth Alignment 
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Renew Health/Cerezen 
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The Brief 

• 2 Geographic Locations  
• Ireland & UK 

 
• 2 Demographics 

• Dental/HCP Community 
• Consumers 

 
• 4 x Campaigns To Run Concurrently 
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Starting Position/ Assets 



CONFIDENTIAL - COPYRIGHT TINDERPOINT 

2017 

Starting Position/ In The Market 

None 

None measured 

No information from consumers or 
HCP’s 

Prices not listed & Can’t buy direct 

No data on success from patients 
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Mapping It Out 

Of Cerezen and the benefits it provides 

Credibility of Cerezen vitally important 

Over competitors  
(Night Guards / Bite Guards) 

Price point, Benefits & Where To Buy 

Understanding of adjustment period 
for Consumers & HCP’s 
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Mapping It Out / Challenges 

Sales Team: 
 
- Brand & Product are unknown 
- Tough to break through gate-keepers 
- Assets available not convincing enough for meetings 
- No material for Dental Practices and HCP’s 
- Current solution (Mouth Guards/Night Guards) have 

credibility in market 
 

Assets: 
 
- No creative assets available 

 
Influencers: 
 
- 1 (Dr. Lance Knight) 
 

 
 

Social Accounts: 
 
- Created – but not managed 

 
Website: 
 
- Targets 2 demographics (Consumer & 

Provider) 
- Language used, not consumer friendly 
- Multiple CMS’s used in 1 site 
- No Content Section for Content Marketing 
- No Analytics or tags on website  

(e.g. Remarketing etc) 
- Relatively unknown to search engines 
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Mapping It Out / Challenges 

Band – TMD (Too Much Drama) 
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Mapping It Out/Challenges - Trust & Authority 
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Mapping It Out/Challenges - Trust & Authority 
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Mapping It Out/Challenges - Trust & Authority 
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Mapping It Out 

Over 12 Month Period 
 

17 Task Lists 
623 Tasks  

1,465 hours 
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The Website – Design 
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The Website – User Interaction 
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The Website – Design 
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The Website – Design 
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The Website – Analysis 

- Styling & Structure Of The Panels 
 

- Overall Design Change 
 

- Content Structure Change (more consumer focussed language) 
 

- Addition Of Content Hub 
 

- Overhaul of Find A Provider functionality 
 

- Addition of Digital Pack 
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The Website – Design 
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The Website – Design 
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The Website – Design 
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The Website – Design 



The Website – Digital Pack 



7. Content Marketing 
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The Website – Content Hub 
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The Website – Content Hub 

• Standard: 26 query-based & keyword-rich Blog Posts 
• Survey: Conducted on Facebook/Reddit – Data Visualisation 

 
• Resulting in Cerezen being seen as an authority on TMJD, TMJ 

and Teeth Grinding  
 

• Building brand trust, leading to valuable traffic in the long 
term  

 
• Promotion: Content amplified in social media channels such 

as Facebook and Twitter & content promo via Native 
Advertising and Display Ads 
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The Website – Digital PR/SEO 



8. Advertising – Paid/Social 
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Advertising: Google Adwords 
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Advertising: Social 
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Advertising: Social – Interactive & Lead Generation 



9. Results 
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Advertising: PPC 

Highly Targeted campaign at both brand terms and symptoms associated with TMD/TMJD & Bruxism  
 

• Ad Groups Created: 171 
 

• Keywords Targeted: 631 
 

• Impressions Received: 6.6 million 
 

• Interactions On Ads: 54,262 
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Advertising: Social 

3,859 Page Likes 

1,836 Leads 

90,573 Link Clicks 

 5,216 Reactions 

1,709 Shares 

 2,555 Comments 

8.5m Impressions  
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The Website: Ranking Performance (Content & SEO) 

Increased search positions for over 759 keywords 
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The Website: Ranking Performance (Traffic) 

• Significant Increase In Traffic Showing High Intent 
 

• Bounce Rate: Reduced by >24% 
 

• Increase In Pages Per Session: >60% 
 

• Find A Provider Page Viewing: 20% of All Traffic 
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THANK YOU 


